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Innovation and sustainability
matter today more than ever
for the future growth

of our company.

They are the lens through
which we plan the future.

A ZERO IMPACT PLANET

We are committed to reducing the impact

of our activities on the environment

across the entire value chain.

We invest in continuous technological process
improvement to optimise the environmental
performance of our production processes,
from responsible water management

to emissions reduction, and finally

to ongoing packaging innovation.
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IDENTITY

OUR COMMITMENT
TO THE FUTURE

With 1,874 employees located *
across 5 plants and the offices
throughout Italy, we are the producer
and distributor of The Coca-Cola
Company products for the Italian
market, excluding Sicily.
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EMPLOYMENT

SPACE TO OUR PEOPLE

People are at the heart of our corporate

strategy, and the drivers of our long-term *
vision. We strive to provide a dynamic,
inclusive, and safe work environment,
where professional development is ensured,
and workplace diversity is paramount.
Shared values provide the guiding
framework for our people
management processes.

COMMUNITY

OUR MISSION
FOR THE TERRITORY

Sustainability also has a social dimension:
being in Italy for almost a century,

we feel a responsibility towards the country
and communities in which we operate.

As “corporate citizens”, we are committed
to the promotion of social and cultural
initiatives at a local level.
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